Reaping the Harvest
Terry Messenger
Myths of Public Evangelism
It is outdated – it no longer works in the postmodern age

It is very expensive

People are no longer interested in prophecy

It only reaches churched people

The baptized are gone after one year or less
A Reaping Event

“One of the major problems of Adventist public evangelism has been the tendency to make it the only evangelism the church does…Public evangelism will not be successful without a year round evangelistic programme operating in the church.”  Russell Burrill Reaping the Harvest p.9
Targeted Evangelism


Public evangelism primarily reaches those with a prior interest in the gospel
Advertising
Target audiences

Use advertising agencies

Newspaper

Radio/TV

Internet

Poster/Handbills

Personal invitation
Characteristics of Good Advertising
Do not excite hostility

Do not use vulgar or suggestive advertising

Be honest and fair

Do not raise questions you do not intend to answer

Do not advertise services you do not supply

Ask questions that will interest your target group
Budgets and Finances
Sources of funding


- Conference


- Local Church


- Offerings

 
- Book sales

Expenses


- Renting a hall


- Advertising


- Literature


- Bibles


- Creche


- Equipment
Offerings
Taking an offering each night is counter-productive

Once a week is more productive

Announce how much given each week
Preparing the Church

· Prepare at least one year ahead of time

· Have prayer strategy in place

· Prayer, Consecration and Communion Service

· Friendship Evangelism teaching

· Felt-Needs Seminars

· Bible studies

· Small Groups
Essential Materials
Registration sheet/cards

Decision/Response card

Prayer request time/cards

Question time

Evangelistic team

Handouts/DVD’s
Evangelism Team
Advertising

Greeters/Ushers

Bible Instructors

Prayer warriors

Music committee

Health team

Quiz team

Preacher

Campaign Manager
Types of Public Evangelism
Evangelistic preaching


- Prophecy


- Topical


- Expositive

Seminar

Discussion
Order of Service
Welcome

Opening Song

Prayer

Special Item

Health Spot

Quiz/Questions

Offering

Song

Sermon/Appeal

Visitation

The success of many meetings has been in direct proportion to the visitation done


“This house-to-house labour, searching for souls, hunting for the lost sheep, is the most essential work that can be done.” Ev.431
Why Visit?

Get an audience

Maintain an audience

Prepare people to make a decision

Listen

Types of Visit

To get acquainted

To secure decision to accept Jesus

Pre-Sabbath presentation

Post-Sabbath presentation

Health issues

Tithe

Accept membership

Answering objections
Principles in Obtaining Decisions

1. Be agreeable


2. Be alert


3. Be direct


4. Be kind


5. Be courteous


6. Never argue


7. Meet objections with Scripture


8. Use stories
Signs of Conviction
Suddenly backing away from a particular teaching

Nervousness

Want to be left alone

Avoidance tactics

Quibbling over minor point of doctrine

Conviction questions
Questions Showing Conviction
Would I have to stop doing…?

What if my husband wouldn’t let me tithe?

What if I can’t get Sabbaths off?

What would my neighbours or family say?

Follow-up

Unbaptized people

New-members

Spiritual guardians

Banquet

Visitation of new members

Small groups

Spiritual Gifts Discovery

Training

